
•	 Members-Only Listings  
& Media Opportunities

•	 JA Report

•	 MJSA Journal

•	 MJSA Buyer’s Guide

•	 Digital Advertising

•	 Award Programs  
& Event Sponsorships

2027 
Promotional 
Portfolio
for Jewelry Manufacturers, 
Designers, & Trade Suppliers

For more information about  
promotional opportunities, contact:

LUCY FERREIRA
Sales Director 
1-212-687-2897  
lucy.ferreira@mjsa.org
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2

Jewelers of America & MJSA:

Uniting the Supply Chain  
as Never Before...
When Jewelers of America (JA) and Manufacturing Jewelers & Suppliers  

of America (MJSA) joined forces in 2025, they each brought with them  

more than a century of service to the jewelry industry.

By melding their individual strengths into a greater whole, they not only 

strengthened the industry, but also opened more opportunities for members 

to connect. They united all aspects of the jewelry supply chain—from raw 

materials, equipment, and jewelry-making supplies, to business solutions 

and subcontracting services, to the latest finished lines and designs— 

and made it easier for members to find needed resources.

Our promotional opportunities — from print to digital 
to sponsorships — will help you to find customers, 
enhance brand recognition, and drive sales.
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	 Free Listings in the Online  
JA Supplier Directory

	 This members-only online directory lists all active JA Supplier 

Members and serves as a tool for retailer members to find 

designers, wholesalers, manufacturers, and service providers.

	 Free Listings in the  
MJSA Buyer’s Guide

	 The MJSA Buyer’s Guide lists reliable vendors for hundreds of 

supplies and services—from alloys, components, and gemstones 

to tools, equipment, packaging, and subcontracting—as well as 

the finest finished jewelry. JA members receive free listings with 

full contact information.

Members-Only Listings  
& Media Opportunities

	 Placement Opportunities in the  
MJSA Sourcebook for New Products

	 JA supplier members can submit up to three products for 

potential inclusion in the MJSA Sourcebook for New 

Products. Published every November, this special edition of 

MJSA Journal features supplies ranging from alloys and tools 

to finished jewelry, all which have been introduced over the 

previous 12 months. Each placement consists of a full−color 

image and a compact description with contact information. 

The Sourcebook reaches an expanded readership of 10,000 

manufacturers, designers, and retailers.

	 Media Opportunities
	 Jewelers of America offers multiple opportunities throughout 

the year for JA members to send in their product images. 

Keep an eye on your email for calls to provide images for 

possible inclusion in a variety of media: 

	 • Print, television, and digital media placements

	 • Online trends reports and email blasts

	 • Gift Guides and online jewelry galleries

	 • Social media posts 
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Digital Edition
Distributed monthly to 7,500 readers throughout the industry, this e-newsletter  

offers two ad options to promote your products and services.

Leaderboard Ad
Size: 600 x 98 px

Rate, 1x: $1,050 per ad

Rate, 12x: $800 per ad (monthly)

Banner Ads (2 spaces available)
Size: 600 x 98 px

Rate, 1x: $750 per ad

Rate, 12x: $550 per ad (monthly)

All ads should be submitted as .jpg, .tif, or .gif files, 72 dpi, RGB color mode. Please submit ads to  
your sales representative, along with the clickthrough URL (i.e., the destination site to which viewers 
will be taken). All ads are due five business days before the first day of a contracted month.

*based on open rates from 10.25 to 6.26

LEADERBOARD

BANNER

*Open Rate 

34%

The JA Report
Available in both digital and print editions, the JA Report is a must-read for thousands of 

companies in the greater JA community who want to keep informed about JA's initiatives:

Exclusive Ad Opportunities for JA Members

•	 Advocacy and legislative news

•	 Updates on JA member benefits

•	 News about JA networking 
events and celebrations

•	 Educational workshops and 
certification opportunities

•	 Insights into the latest trends

•	 Industry new
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Display Ads
Size: 8.5" w x 5.5" h

Rate: $1,500 per ad

Limited number available; check with your ad representative.

Print Edition
Mailed twice a year (May and October) to 3,500 readers in the greater JA community 

nationwide, the print edition of the JA Report offers half-page ads for members to 

showcase their offerings.

Contact Your Ad Rep:
LUCY FERREIRA

Sales Director

1-212-687-2897
e-mail lucy.ferreira@mjsa.org

PREFERRED FILE FORMAT
Press-ready PDF files (PDF/X-1a)  
are preferred.

IMAGES
•	 High resolution—300 DPI.
•	 We recommend .tif or .eps format.  

If using JPEG, use the maximum quality 
setting.

COLORS
•	 Use only CMYK colors. Convert all other 

color settings (RGB, LAB, spot) to CMYK.

BLEEDS & CROPMARKS
•	 When bleed is required, provide 1/8" 

(.125) beyond the trim area.
•	 Keep critical content 3/8" (.375) from  

trim on all sides. 
•	 Cropmarks should be located outside  

the bleed area.

FILE SUBMISSION
Please submit ads to your sales 
representative.

DISPL AY AD
8.5" x 5.5"

mailto:lucy.ferreira%40mjsa.org?subject=
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“More than other publications, MJSA Journal is oriented toward people like me: 
those trying to earn a living by designing and making jewelry.” 

— Jim Binnion
James Binnion Metal Arts, MJSA member since 2000

The award-winning MJSA Journal is the premier magazine dedicated  

to all aspects of designing, making, and repairing jewelry. Every month, 

the print and digital editions of MJSA Journal reach a combined total  

of over 5,000 targeted individual readers, including the entire Jewelers 

of America membership. These readers range from established brand 

names to up-and-coming stars, from volume manufacturers to small 

shops and custom designers producing one-of-a-kind creations.  

But they all rely on the Journal’s unparalleled editorial mix.

• Design inspiration and trends

• New manufacturing techniques

• Bench tips

• Business and marketing insights

• Tool tests

• Time-saving technologies
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JANUARY

Featured Articles
•	 Not All Platinum Is Created 

Equal: Comparing Platinum 
Alloys

•	 Grillz 101: An Intro to Dental 
Jewelry

Trade Show Distribution
•	 AGTA GemFair Tucson

Deadlines
Ad Order: Nov. 24, 2026

Ad Materials: Dec. 1, 2026

JULY

Featured Articles
•	 Mystery Box Challenge: 

Design Inspiration from 
Random Materials

•	 Creativity Under Pricing 
Pressure: Exploring 
Alternative Materials  
& Methods

Deadlines
Ad Order: May 25, 2027
Ad Materials: Jun. 1, 2027

FEBRUARY

Featured Articles
•	 Engineering for Large 

Stones: Considerations for 
Setting Oversized Stones

•	 Beyond the Bench: Business 
Skills to Build a Successful 
Operation

Trade Show Distribution
•	 AGTA GemFair Tucson
•	 JA New York

Deadlines
Ad Order: Dec. 28, 2026
Ad Materials: Jan. 4, 2027

AUGUST

Featured Articles
•	 MythBusters: Dispelling 

Common Casting 
Misconceptions

•	 Repair vs. Remake: 
Technical, Financial,  
& Customer Considerations

Deadlines
Ad Order: Jun. 24, 2027
Ad Materials: Jul. 1, 2027

MARCH

Featured Articles
•	 Designing for Casting 

Success: Tips for Preventing 
Defects

•	 Preventing Repair Intake 
Mistakes

Trade Show Distribution
•	 JA New York
•	 JIS

Deadlines
Ad Order: Jan. 25, 2027
Ad Materials: Feb. 1, 2027

SEPTEMBER

Featured Articles
•	 Understanding Chain 

Manufacturing: Methods, 
Materials, & Techniques

•	 Managing Customer 
Expectations: Practical 
Strategies

Deadlines
Ad Order: Jul. 26, 2027

Ad Materials: Aug. 2, 2027

APRIL

Featured Articles
•	 MythBusters: Dispelling  

Sustainability Myths
•	 Tips for Recycling 

Customers’ Metals

Deadlines
Ad Order: Feb. 22, 2027
Ad Materials: Mar. 1, 2027

OCTOBER

Featured Articles
•	 Where Gold Hides: 

Maximizing Metal Recovery
•	 The Effect of Quench Timing 

on Nickel and Palladium 
White Golds

Trade Show Distribution
•	 JIS

Deadlines
Ad Order: Aug. 25, 2027
Ad Materials: Sep. 1, 2027

MAY

Featured Articles
•	 Comparing Torches, Fuels, 

and Soldering Techniques
•	 Small Changes, Big Results:  

A Study in Process 
Improvements

Trade Show Distribution
•	 JCK Las Vegas

Deadlines
Ad Order: Mar. 25, 2027

Ad Materials: Apr. 1, 2027

NOVEMBER

SPECIAL EDITION 
MJSA Sourcebook for New 
Products—The Latest Tools, 
Equipment, & Supplies from 
MJSA Members 

Featured Articles
•	 Tool Testings: Examining 

Joining Technologies

Trade Show Distribution
•	 AGTA GemFair Tucson 2028
•	 JA New York 2028
•	 JCK Las Vegas 2028

Deadlines
Ad Order: Sep. 24, 2027
Ad Materials: Oct. 1, 2027

JUNE

Featured Articles
•	 The Price Is Right: Comparing 

Jewelers’ Pricing Methods
•	 Tips for Preventing Custom 

Jobs from Losing Money

Trade Show Distribution
•	 JCK Las Vegas

Deadlines
Ad Order: Apr. 26, 2027
Ad Materials: May 3, 2027

DECEMBER

SPECIAL ISSUE
State of the Industry 
•	 Challenges & Opportunities 

for Jewelry Manufacturers  
& Designers

•	 Fashion & Industry Trends 
•	 Winner of 2027 Responsibly 

Sourced Design Challenge 

2028 Events Calendar
A wall calendar with a 
month-by-month lineup of 
in-person and online events 
in the coming year. One ad 
package available per month.

Deadlines
Ad Order: Oct. 22, 2027
Ad Materials: Nov. 1, 2027

2027 Editorial Calendar
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An issue sponsorship ensures 
you’ll be remembered by readers.

•	 Recognition of sponsorship on cover 

overlay—the first thing readers see 

when they pick up the issue! 

•	 Full-page, full-color ad on back of 

cover overlay. 

•	 Four-page, full-color advertorial 

insert on special 100# stock, with 

complimentary writing and design 

assistance as needed from the MJSA 

editors, writers, and designers.

• We can resize and polish rings, with rhodium 

plating available to help revitalize their shine. We 

will keep rings looking as good as on the first day 

they were worn.
• Using our laser, we can repair a broken pair of 

glasses in short time. We also replace necklace or 

bracelet clasps, watch crystals, and watch bands. 

We even do the watch battery replacement.Line DevelopmentSend us a concept and we will develop your line 

from start to finish. We offer flexible pricing on pro-
duction and the option of made to order—no need 

to carry inventory!

Clean Scrap ServiceAlthough you always have the option of using your 

own gold for casting, old gold can increase the risk 

of porosity. That’s why we offer a Clean Scrap Ser-
vice: you give us your scrap gold and we’ll exchange 

it for gold casting grain, which ensure cleaner and 

better-quality results. Put your old metal to work 

for you!

Produced in Chicago: Creating a Custom Experience
Founded in “the City of Big Shoulders,” we’re a 

third-generation jeweler with decades of experi-
ence, and we’ve earned our customers’ trust by ded-

icating ourselves to unrivalled knowledge, service, 

honesty, and respect. Since beginning our journey, 

we have constantly sought inspiration from our 

customers, and we constantly strive to realize their 

ideas and dreams. For us, creating a memorable ex-
perience for each and every customer is priceless.

Need a custom solution? 
Contact Master Casting & Cad

68 E. Madison St.Chicago, IL 60602312-332-4434mastercastingandcad.com

Putting It All Together— 
Easy as 1-2-3!
We make it simple to create your next masterpiece.

Loose Diamonds
Diamonds add meaning and sparkle to life—they 

are the only gift that’s eternal and timeless. We 

supply a range of colors, shapes, sizes, and sources, 

and have artistic masters on staff who can cut a 

stone to the exact proportions needed. We also 

offer a selection of lab-grown gemstones.

Repair Services
Whether you bought a piece elsewhere or had us 

make it, we can repair it—from broken clasps and 

loose prongs to damaged invisible settings and 

cracked shanks.

• If you need to repair a chipped, cracked, or 

abraded diamond, our expert cutters can help you 

in your gemstone. We’ll also replace and reset old 

or missing stones.

STEP 3:
We create your design.

Once the wax model is approved 

by you, we will cast the piece in 

the desired metal and finish it 

with polishing and rhodium plat-

ing (if required).

More Solutions We Offer

mastercastingandcad.com

STEP 1: 
Send Us Your Inspiration. 

We’ll take your sketch or file and 

create a 3-D file of your creative 

vision. You’ll have your hand in ev-

ery aspect of the design process, 

and we’ll ensure that everything 

is optimized for smooth casting.

STEP 2:
Approve the concept.

When the 3-D file is ready, we’ll 

print out a rendering and a wax 

model so you can you how your 

finished creation will appear.

for you. All CAD files are always 100 percent yours, 

and you can access them at any time through our 

website. (We take pride in protecting our custom-

ers’ intellectual property.) We’ll also create a ren-

dering of the finished piece, so you can review it 

and make any changes before we print a wax/resin 

model. Once your model is in hand, we can provide 

all the services necessary to turn your vision into a 

real-life masterpiece.

The Master Casters
With our state-of-the-art equipment and master 

craftsmen, your casting jobs are in the best of hands. 

We’ll take the model we created for you (or use your 

supplied wax/resin model) and cast it in the alloy 

of choice—any karat gold, platinum, palladium, or 

silver. We fully provide all metal, and clip-and-ship 

(raw) castings are usually available for shipping next 

day. We can also produce molds (VLT, RTV, Gelato, 

and metal) and finish your castings with a meticu-

lous process that includes roll burnishing, disc 

finishing, and magnetic tumbling. We can even 

assemble necklaces, bracelets, and other pieces as 

needed, so they’re customer ready.

mastercastingandcad.com

We take great pride in 

offering a full range of 

custom services—fast, 

reliable, affordable solutions 

to help our customers  

stay competitive and grow 

their businesses.

Whether you drew it from your vision or you 

want to alter an existing piece, Master Cast-

ing and Cad will help to make your jewelry as unique 

as the person it is for. We thrive on fulfilling our 

customer’s choices, on understanding their count-

less ideas, and giving life to their dreams through 

bespoke designs. We also take great pride in offer-

ing a full range of custom services—fast, reliable, 

affordable solutions to help our customers stay 

competitive and grow their businesses.

With our help, the possibilities are infinite.

Our Services

CAD and 3-D Printing

CAD designs allow for precisely scaled creations, 

with complete specifications and details. You can 

upload your own .stl or 3dm file, or provide a sketch 

or picture so we can create a 3-D computer model 

MASTER CASTING & CAD

Your Custom Solution

4-Page 
Advertorial 

Insert

Full-Page Ad
on Back of Overlay

Cover 
Overlay

Please Note: Sponsorships for each issue are available on a first-come, first-served basis. 

Please check with your account executive to determine availability.

Issue Sponsorships

Front Cover  
Ads Average

78%
TOTAL RECALL 
BY READERS*

Tech Tips Sponsorship

Sponsorship 
Recognition

Custom Editorial Aligned 
with Your Ad’s Message

*A survey by Affinity VISTA (the leading syndicated tracking service for magazine effectiveness).

By sponsoring an MJSA Tech Tips page, you can take advantage  

of the Journal’s award-winning editorial to raise your visibility.  

MJSA editors will research and deliver quality content related  

to your business’s specialty. Your full-page ad will appear across 

from it, creating a dramatic two-page spread.

A perfect opportunity to capture the 
attention of your target audience!
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Distributed with the December issue of MJSA Journal,  

the MJSA Events Calendar highlights upcoming  

in-person and online jewelry shows and conferences— 

a constant go-to resource throughout the year.

Events Calendar

Prominent 
Positioning 
Guarantees 

Visibility

BENCH TOOLS

22  |  MJSA Journal

A-WTBS Belt Sander
Designed for use with the Foredom flex-shaft motor, the A-WTBS belt sander features a 2 inch belt 
that offers twice the sanding surface of standard 1 inch belts for faster, more accurate work. Knob 
tensioning allows quick adjustments, and the design makes belt changes straightforward. Suitable 
for mounting to a jeweler’s bench, the unit connects directly to the flex-shaft motor for controlled 
power during finishing tasks. Featuring precision machining to prevent the sanding belt from sway-
ing and fraying, it comes equipped with a GRS mount kit, the belt sander unit, and five aluminum 
oxide belts in 80, 120, 240, 320, and 400 grit. 

CONTACT: Foredom, 1 Prindle Lane, Danbury, CT 06811; 1-800-272-2885;  
email customerservice@blackstoneind.com; foredom.net.

Optiloope
Designed for comfort, clarity, and precision, the Optiloope provides 
magnification for close, detailed work while leaving both hands 
free. An adjustable LED light is built into the frame, making the unit 
suitable for use in low-light conditions. It comes with five inter-
changeable crown glass lenses, which offer magnification levels 
ranging from 1.75x to 3.5x and focal lengths between 14 and 4 
inches. To reduce eye strain, the lenses are prismatic in design, 
multi-layer coated for anti-reflection, and transmit more than 90 
percent of available light. Scratch resistance adds durability, and 
the USB-rechargeable light eliminates the need for disposable bat-
teries. Each Optiloope comes with a charging cable, cleaning cloth, 
cloth pouch, and user manual. 

CONTACT: Smartpro Instrument 
56/10 Moo 8 Nadi, Amphoe Mueang Samut Sakhon,  

Select, 74000, Thailand; +660-444-0994;  
email sales@smartproinstrument.com; smartproinstrument.com.

Elmasonic Xtra  
Ultrasonic Cleaner 

Designed for continuous, heavy-duty use, the Elmasonic Xtra 60H 
ultrasonic cleaner features a six-quart capacity suited to production 
shops, repair benches, and workshops. It offers two cleaning modes: 
a sweep function that ensures even sound distribution throughout 
the bath and a dynamic mode that increases ultrasonic power to 
tackle tough residues such as polishing compounds. The front panel 
includes separate knobs for adjusting temperature and time, while 
an auto-start feature activates the cleaning cycle once the bath 
reaches the selected temperature. A built-in drain simplifies empty-
ing, and the included lid helps reduce noise and functions as a drip 
tray. It measures 19.7 inches wide by 8.5 inches deep by 11.8 inches 
high (500 mm by 215 mm by 330 mm).

CONTACT: Rio Grande 
7500 Bluewater Road NW, Albuquerque, NM 87121;  

1-505-839-3112; email info@riogrande.com; riogrande.com.

November  2025  |  33

FINISHING

Magnetic Finisher/Polisher (MF105)
Designed for nonmagnetic metal pieces, the MF105 magnetic finisher/polisher features 
two bowl assemblies for increased capacity. Each bowl measures 5.25 inches across and 
can hold up to 30 rings. Users can choose between 0.3 mm pins for softer metals and 0.5 mm 
pins for harder alloys, with 150 grams of each included with the unit. An additional 200 
grams of citric acid cleaning powder comes supplied as well. To operate, load the bowl 
with pins, water, and the workpieces, and then set the time; the unit will shut off auto-
matically after a cycle of up to 120 minutes. A rust-resistant magnetic basket separates 
the pins at the end of each run, simplifying cleanup and supporting long-term durability. 
The machine is available in both 115V and 230V versions. 

CONTACT: Foredom, 1 Prindle Lane, Danbury, CT 06811; 1-800-272-2885;  
email customerservice@blackstoneind.com; foredom.net.

Agilo Cabshine Flex Cup  
Diamond Polishing Wheel Kit

Developed in Switzerland and tested by lapidary artists and jewelers, the Agilo Cabshine Flex Cup 
wheels are intended for polishing cabochons, rounded stones, and carved surfaces. The cup 

form makes it possible to reach into narrow or curved areas, and they can be used on both 
soft and hard stones such as coral, lapis, turquoise, amethyst, aquamarine, ruby, 

tourmaline, quartz, topaz, and others. The wheels can also remove abrasions and 
scratches from stones already set in jewelry, prepare cabochons before set-

ting, or smooth thin or rough edges. Recommended operation speeds are between 
2,000 and 7,000 rpm, and crosswise polishing (first side to side, then top to bottom) produces 

the best results. Because the diamond surface may round facets, care is advised when working with 
faceted stones. The kit includes one wheel in each grit: medium, medium-fine, fine, and extra-fine.

CONTACT: Otto Frei, 119 Third St., Oakland, CA 94607 
1-800-772-3456; fax 510-834-6217; email info@ottofrei.com; ottofrei.com.

KORAS Aquapol Mini
Designed for jewelry and small metal components, the KORAS Aquapol Mini is a compact elec-
tropolishing unit that uses electrolyte polishing technology to reach areas that mechanical meth-
ods cannot, producing smooth and refined surfaces in 15 to 20 minutes. Suitable for polishing gold, 
silver, brass, bronze, and stainless steel, the unit works with a single liquid for both gold and silver 
and supports gold alloys from 8 to 21 karats across yellow, red, and white varieties. It can hold up 
to four pieces at a time, making it suitable for very small parts that lack hangers or loops. Precious 
metals are fully recovered during processing, and the liquids used are safe and nonhazardous.

CONTACT: Romanoff International Supply Corp., 9 Deforest St., Amityville, NY 11701;  
1-631-842-2400; email sales@romanoff.com; romanoff.com.

Think of it as our “Wish Book.” A special 

edition of MJSA Journal sent out every November, 

the MJSA Sourcebook features dozens of new 

products offered by MJSA members— the latest 

tools, equipment, and supplies for jewelry-

making and design, as well as recent creations 

from jewelry designers and manufacturers.

BONUS DISTRIBUTION
The MJSA Sourcebook print and digital editions 

reach a combined total of more than 10,000 

jewelry manufacturers, designers, custom 

jewelers and retailers.

•	 Alloys

•	 Bench Tools

•	 Business Software  
& Tools

•	 CAD/CAM

•	 Casting Equipment  
& Supplies

•	 Chain

for New Products
SOURCEBOOK

•	 Engraving Tools  
& Equipment

•	 Findings

•	 Finished Jewelry

•	 Laser Technologies

•	 Metals and Plating 
Supplies

• Metals Analysis
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RATES  (Does not include $700 member discount)

AD SIZE	 1x	 3x	 6x	 12x	 18x

Two-Page Spread	 $  8,818	 $8,231	 $6,923	 $6,343	 $6,106

Full Page	 $  5,095	 $4,854	 $4,210	 $3,885	 $3,730

1/2 Page	 $  3,310	 $3,111	 $2,696	 $2,544	 $2,429

1/3 Page	 $  2,892	 $2,723	 $2,376	 $2,344	 $2,174

1/6 Page	 $  1,942	 $1,848	 $1,655	 $1,582	 $1,546

Premier Product 	 $  1,563	 n/a	 n/a	 n/a	 n/a

Tech Tips Sponsorship	 $  3,900	 n/a	 n/a	 n/a	 n/a

4-Page Insert	 $  7,200	 n/a	 n/a	 n/a	 n/a

Cover Sponsorship	 $13,900	 n/a	 n/a	 n/a	 n/a

Marketplace Standard	 $     952	 n/a	 n/a	 n/a	 n/a

Marketplace Display	 $  1,283	 n/a	 n/a	 n/a	 n/a

GENERAL INFORMATION
A contract period consists of 12 consecutive months, 
not a calendar year. The publishing company reserves 
the right to limit the amount of advertising and to reject 
any advertising that, in its opinion, does not conform to 
the standards of the publication. All advertisements 
are published upon the representation that the agency 
and/or advertiser are authorized to publish the entire 
contents and subject matter thereof. In consideration 
of the publisher’s acceptance of such advertisements, 
the agency and/or advertiser will indemnify and hold 
the publisher harmless from and against any loss or 
expense resulting from claims or suits based on the 
contents or subject matter of such advertisements, 
including, without limitations, claims or suits for libel, 
violation of right of privacy, plagiarism, and copyright 

infringement. Extra charge for mechanical work is not 
subject to agency commission. Publisher does not 
assume any liability for error in key numbers. When a 
contract for advertising at frequency rate is cancelled, 
the advertiser will be billed at the open rate or fre-
quency rate applicable to the quantity of space used.

CANCELLATIONS
Cancellations and changes in orders must be submitted 
to publisher in writing. The publisher accepts no liability 
for verbal cancellations. Orders for all advertising 
space are non-cancelable 15 days prior to space clos-
ing date. Orders for cover pages and guaranteed posi-
tioning pages are non-cancelable. Supplied inserts 
are non-cancelable the first day of the second month 
preceding date of issue.

MULTIPLE-PAGE DISCOUNTS
Each page of a multiple-page unit or spread will be con-
sidered a separate insertion toward earning frequency 
discounts.

COVERS & GUARANTEED POSITIONING
Subject to availability; rates upon request.

FREQUENCY DISCOUNTS
& COMMISSIONS
All contracts, insertion orders, and copy are subject to 
publisher approval. Advertising will be billed at one-
time (1x) rate unless a contract has been submitted 
for a specific frequency rate and time period.

Frequency discounts are determined by the number 
of insertions over a 12-month period. Contracts canceled 

before completion will be short-rated at the earned 
rate. Copy and contract regulations listed in Standard 
Rate & Data Service apply. Recognized advertising 
agencies will be given a 15% commission, if paid within 
30 days of invoice date.

PAYMENTS
Payment is due upon receipt of invoice. A finance 
charge will be added if invoice is not paid in 30 days. 
First-time advertisers must pay at the time of submis-
sion of the insertion order and submit a credit applica-
tion if they desire credit for future insertions (AAA 
agencies excluded). The publisher reserves the right to 
cancel any contract at any time upon default in pay-
ment of bills. Advertising material is retained up to one 
year following use.

DEADLINES

2027 Issues	 Ad Close	 Materials Due

January	 11/24/2026	 12/1/2026

February	 12/28/2026	 01/4/2027

March	 01/25/2027	 02/1/2027

April	 02/22/2027	 03/1/2027

May	 03/25/2027	 04/1/2027

June	 04/26/2027	 05/3/2027

July	 05/25/2027	 06/1/2027

August	 06/24/2027	 07/1/2027

September	 07/26/2027	 08/2/2027

October	 08/25/2027	 09/1/2027

November	 09/24/2027	 10/1/2027

December	 10/22/2027	 11/1/2027

Ad Rates & Deadlines

2027 EVENTS CALENDAR	 	 Ad Close	 Materials Due
Full Page	 $ 3,350	 10/25/2026	 11/1/2026
(Mailed with December Issue; Includes small ad at bottom of month)
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MJSA Calendar

6.875 x 4.5

Trim Size:
8.375 x 5.312

*With Bleed:
8.625 x 5.562

Trim Size: 
8.375 x 10.875

*With Bleed:
8.625 x 11.125

Full Page

1/2 Page 1/2 Page Bleed

Premier Product
75 words of text and
2.125 x 2.125 image 

(300 dpi)

Classifieds
Standard  2.125 x 2.04 

Display Vert.  2.125 x 4.4
Display Horiz.  4.5 x 2.04

9.375 x 6.875

1/2 Page Spread

2.125 
x 9.125

4.5 x 4.5

1/3 Square

1/6 Vertical

1/3 Vertical

Front Ad
Trim Size: 

8.125 x 4.25

With Bleed
(sides only):
8.375 x 4.25

Front Cover Overlay 
(Cover ad space with full page ad on back)

Back Ad
Trim Size: 

8.125 x 10.625

*With Bleed: 
8.375 x 10.875

4.45 x 1.0

Magazine trim size: 
8.375" x 10.875"

*Bleed sizes add 1/8” (.125) trim. 
Keep critical content 3/8” (.375) 
from trim on all sides.

**Spread ads with bleed:  
Keep critical content 3/8” (.375) 
from trim and gutter line.

2-Page Spread

Trim Size: 16.75 x 10.875

**With Bleed: 17 x 11.125

Trim Size: 16.75 x 5.312
**With Bleed: 17 x 5.562

2.125 x 4.5

Advertising Specs Contact Your Ad Rep:
LUCY FERREIRA

Sales Director

1-212-687-2897
e-mail lucy.ferreira@mjsa.org

PREFERRED FILE FORMAT
Press-ready PDF files (PDF/X-1a)  
are preferred.

IMAGES
•	 High resolution—300 DPI.
•	 We recommend .tif or .eps format.  

If using JPEG, use the maximum quality 
setting.

COLORS
•	 Use only CMYK colors. Convert all other 

color settings (RGB, LAB, spot) to CMYK.

BLEEDS & CROPMARKS
•	 When bleed is required, provide 1/8" 

(.125) beyond the trim area.
•	 Keep critical content 3/8" (.375) from  

trim on all sides. 
•	 Cropmarks should be located outside  

the bleed area.

FILE SUBMISSION
E-mail: meg.castillo@mjsa.org  
Meg Castillo, Art Director

mailto:lucy.ferreira%40mjsa.org?subject=
mailto:meg.castillo%40mjsa.org?subject=
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Leaderboard ad
Positioned at the top of the page for 
immediate impact.

Size: 600 x 98 px

Rate, 1x: $1,750 per ad

Rate, 12x: $1,500 per ad (monthly)

Banner ads
These ads appear between e-newsletter 
articles and sections.

Size: 600 x 98 px

Rate, 1x: $1,450 per ad

Rate, 12x: $1,250 per ad (monthly)

Premier Product Featured Ads  
(6 positions available)
These ads appear between e-newsletter 
articles and sections. Can be combined with 
MJSA Journal ad for a Premier Product Digital 
Bundle—see pricing on page 13.

75 words of text + image  

(.jpg or .tif, 384 x 384 px)

Rate, 1x: $1,450 per placement

Rate, 12x: $1,250 per placement

This monthly e-newsletter connects readers not only with featured articles from the latest issue 
of MJSA Journal, but also with bonus articles available only online. It also contains the latest 
MJSA-related news, from design contest entries to educational initiatives and programs.

Distributed to 10,000+ readers, MJSA Journal E-xtra offers several advertising opportunities.  
JA members receive a $700 discount.

*based on open rates for MJSA Journal E-xtra and its precursor, MJSA Up to Date, from 8.25 to 7.26.

All banner ads and images should be submitted as .jpg, .tif, or .gif files, 72 dpi, RGB color mode. Premier Product text 
should be submitted as a Word file. Please submit ads to your sales representative, along with the clickthrough URL  
(i.e., the destination site to which viewers will be taken). All ads are due five business days before the first day of a 
contracted month. 

LEADERBOARD

BANNER

*Open Rate 
for MJSA 

E-newsletters

42%
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•	 Listings of All JA Supplier Members

•	 In-Depth Articles—Tool Testings, Trend Forecasts, and Jewelers' 
Favorite Purchases Revealed

• 	Exclusive Ad Opportunities for JA Members

Launched in 1927, the MJSA Buyer's Guide quickly became the go-to source 

for trusted vendors of the finest finished jewelry and reliable manufacturing 

equipment, supplies, and services. A century later, the MJSA Buyer's Guide 

is still the go-to source for retailers, manufacturers, and designers seeking 

everything they need for both shop and showcase.

•	 Tools & Equipment

•	 Findings & Chain

•	 Loose Gemstones & Beads

•	 Precious & Nonprecious Metals

•	 Packaging & Displays

•	 Contract Manufacturing Services

•	 Business Technologies & Services 

•	 Finished Jewelry  
(Men, Women, and Children) 

•	 Diamond, Colored Stone,  
& Pearl Jewelry 

•	 Bridal Jewelry

•	 Religious Jewelry

•	 Specialty Jewelry

•	 Watches & Accessories

ANNIVERSARY
EDITION100th

Sent to 4,000 readers who keep and reference the Buyer's Guide 

throughout the year.
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Advertising Rates & Specs
AD SIZE	 RATE

Full Page	 $2,900

1/2 Page	 $2,100

1/3 Page	 $2,000 

1/6 Page	 $0,700

Premier Product	 $0,650

Trim Size: 
8.375 x 10.875

*With Bleed:
8.625 x 11.125 6.875 x 4.5

4.5 x 4.5
2.125 

x 9.125

Trim Size:
8.375 x 5.312

*With Bleed:
8.625 x 5.562

Full Page 1/2 Page 1/2 Page Bleed 1/3 Square 1/3 Vertical

AD SPECS

Please note: MJSA Buyer’s Guide print advertising opportunities are 

available only to MJSA members. Contact your sales representative 

for date when ad materials need to be supplied.

Each supplier will also receive free listings detailing 

the products and services they offer, with boldface 

"See Our Ad" icons next to each listing, directing 

readers to the ad pages.

Premier Product
75 words of text and
2.125 x 2.125 image 

(300 dpi)

2.125 x 4.5

1/6 Vertical

Magazine trim size: 8.375" x 10.875"

*Bleed sizes add 1/8” (.125) trim. Keep critical content 
3/8” (.375) from trim on all sides.

Contact Your Ad Rep:
LUCY FERREIRA

Sales Director

1-212-687-2897
e-mail lucy.ferreira@mjsa.org

PREFERRED FILE FORMAT
Press-ready PDF files (PDF/X-1a)  
are preferred.

IMAGES
•	 High resolution—300 DPI.
•	 We recommend .tif or .eps format.  

If using JPEG, use the maximum quality 
setting.

COLORS
•	 Use only CMYK colors. Convert all other 

color settings (RGB, LAB, spot) to CMYK.

BLEEDS & CROPMARKS
•	 When bleed is required, provide 1/8" 

(.125) beyond the trim area.
•	 Keep critical content 3/8" (.375) from  

trim on all sides. 
•	 Cropmarks should be located outside  

the bleed area.

FILE SUBMISSION
E-mail: meg.castillo@mjsa.org  
Meg Castillo, Art Director

mailto:lucy.ferreira%40mjsa.org?subject=
mailto:meg.castillo%40mjsa.org?subject=
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Dedicated Email Blast
Send your message directly to the inboxes of your customers. Sold on a 

first-come, first-served basis, one email blast is available per week on 

Tuesday, Wednesday, or Thursday. Choose from two distribution options:

Blast to JA Members Only
4,500 contacts at 3,500 JA member companies

Rate, 1x: $2,500

Rate, 12x or more: $2,000 per blast

Full Subscriber List
10,000+ Distribution

Rate, 1x: $3,700

Rate, 12x: $2,900 per blast

Materials are due two weeks before send date. Send creative (HTML or PDF/JPG/GIF, 
600 px wide by up to 1,000 px long); destination URL; desired subject line (to be 
approved by JA); and email address for test email. Recommendations: include tracking 
URLs and use at least 12pt font size for easy reading.

In addition to the ad opportunities in our two e-newsletters, the JA Report (p. 6) and 

MJSA Journal E-xtra (p. 17), JA offers additional digital advertising to help you gain 

recognition and spread the word about your offerings. Exclusive to JA members.

Digital Advertising
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Website Advertising
JA’s website has long been a prime destination in the 

jewelry industry:

489,000
page views annually 

throughout site

217,000
users 

annually

269,000
sessions 
annually

Reimagined and combined with MJSA's resources to provide 

more content and tools for retailers, manufacturers, and 

designers alike, the site now offers multiple opportunities 

for suppliers to deliver their messages to those visitors.

Jewelers.org Ads
With an expansive range of offerings, from professional 
and career development programs to legislative news, 
trend updates, and guides to JA-member stores, the 
Jewelers.org website draws thousands of retailers, 
suppliers, and consumers in search of fine jewelry and 
related resources.

Spotlight Ads (4 Available)
These ads appear in a row on all pages  
of the Jewelers.org site.

Size: 240 x 240 px

Rate, 1x: $1,250 per ad

Rate, 12x: $950 per ad (monthly)

SPOTLIGHT SPOTLIGHT SPOTLIGHT SPOTLIGHT

Jewelers.org  
Homepage
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Leaderboard Ad 
Appearing at the top of every page on the MJSA Journal site,  
this ad offers exceptional visibility.

Size: 1440 x 250 px
Rate, 1x: $ 500 per ad
Rate, 12x: $400 per ad (monthly)

Featured Banner Ad (1 available)
This ad appears prominently through the MJSA Journal site.

Size: 970 x 250 px
Rate, 1x: $490 per ad
Rate, 12x: $390 per ad (monthly)

Spotlight Ads (4 Available)
These ads appear on all pages of the microsite.
Size: 240 x 240 px
Rate, 1x: $475 per ad
Rate, 12x: $375 per ad (monthly)

Billboard Ads (Interior Pages Only)
These ads appear near the tops of pages within the microsite. Ask your 
sales representative about packages available for each section.

Size: 970 x 250 px
Rate, 1x: $360 per ad
Rate, 12x: $260 per ad (monthly)

Digital Advertising

MJSAJournal.Online Microsite Ads
MJSA Journal is dedicated to helping jewelry manufacturers and designers achieve professional 

excellence and profitability, and the MJSAJournal.Online microsite extends that mission with news 

about the latest jewelry-making techniques, tools, technologies, and trends.

LEADERBOARD

 FEATURED BANNER

SPOTLIGHT SPOTLIGHT SPOTLIGHT SPOTLIGHT

MJSA Journal.Online  
Homepage

Editorial
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Gem Awards 
Every year, the leading jewelry, gem, and 

watch industry professionals join Jewelers 

of America to honor the recipients of the 

GEM Awards. Held at the legendary 

Cipriani 42nd Street in New York City, the 

celebration delivers a magical evening 

drawing a diverse mix of industry leaders, 

influencers, celebrities, designers, and 

media luminaries. It is an industry event like no other. 

GEM Awards sponsorships deliver opportunities and benefits that are 

unparalleled: 

•	 Show your support for the GEM Awards Honorees. 

•	 Enhance your brand visibility to a captive, targeted audience. 

•	 Be included in Jewelers of America event marketing, social media, 

and public relations initiatives. 

•	 Leverage your investment with the opportunity for new partnerships 

beyond the event. 

For more information about sponsorship packages, as in the Gem 

Awards journal, or tickets, visit gemawards.jewelers.org or email 

events@jewelers.org.

Case Awards 
Jewelers of America’s 

national design 

competition—the CASE 

Awards—honors the 

jewelers who create 

jewelry pieces with the highest levels of creativity, artistry, skills, 

and excellence in quality and style. Sponsorships provide 

recognition for your brand during the call-for-entry and winner 

promotions. Choose either of two levels:

$5,000 Sponsorships:
Name recognition and logo on all promotions, opportunity to 

serve as a judge.

$10,000 Sponsorship:
Name recognition and logo on all promotions, opportunity  

to serve as a judge, plus a dedicated email blast and social 

media post.

Award Programs
& Event Sponsorships

http://gemawards.jewelers.org
mailto:events%40jewelers.org?subject=
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Webinar Sponsorship
JA’s new webinar series will feature industry experts tackling 

topics that range from business, marketing, and sales 

strategies to practical guidance on design, production, and the 

latest time-saving tools and technologies.

Single Webinar Sponsorship:
•	 Recognition, with name and logo shown, at beginning 

and end of webinar

•	 Recognition, with logo, in National Jeweler and MJSA 

Journal ads promoting the webinar (minimum of 3)

•	 Complimentary full-page ad in MJSA Journal for 

sponsor’s own use

•	 Recognition in all promotions in JA Report, MJSA Journal 

E-xtra, and social media posts (minimum of 3 each)

•	 Complimentary social media post for sponsor’s own use

Rate per webinar: $7,500

Package Rate: $15,000 for three sponsorships

All webinars will be stored in the JA Knowledge Vault on jewelers.org, 
ensuring ongoing recognition.

Knowledge & Networking Sponsorships
The regional Knowledge & Networking events offer prime 

opportunities for targeted networking and personalized promotion. 

Two sponsorship levels are available:

$5,000 Sponsorship: Name recognition and logo on all 

promotions, plus an exhibit table at the event.

$10,000 Sponsorship: All of the above, plus a speaking 

opportunity.

TV Media Tour Sponsorship
Jewelers of America spokesperson Amanda Gizzi appears on 

morning shows nationwide to showcase top jewelry gifts—with 

jewelry from JA Supplier members—and promote shopping in a JA 

member store. Media Tour sponsors will receive name recognition 

and one piece displayed on-air, as well as a dedicated email blast 

and social media post to JA’s consumer audience. 

Sponsorship: $5,000

Award Programs
& Event Sponsorships


